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1. Study Regulation
1.1 The programme's name
Master programme in Business Administration and Leadership

1.2 Scope of the regulation
This study regulation is determined pursuant to The University Programme Order No. 2285 of 1 December 2021 on
Bachelor and Master's (Candidatus) Programmes at Universities with any subsequent amendments and Roskilde
University’s common education regulations of 1 September 2022 with any subsequent amendments. The study
regulation will become effective on 1 September 2022 and applies to all students.
Rules and Regulations concerning registration and de-registration for courses, projects, thesis and examination and
regulations concerning start-of-studies examination, dispensations, mobility, credit transfer and pre-approval of credit
transfer are specified in RUC´s common education regulations.

1.3 Title
Graduates of the programme are awarded with the degree: Master of Science (MSc) in Economics and Business
Administration
Graduates of the programme are awarded with the Danish title: cand.merc.

2. The programme's objective, employment and competency profile
2.1 Objective
With reference to Section 3 of the Education Order, the programme provides students with knowledge, skills and
competencies in the fields of management and organisation in companies in a modern context. Through the programme,
the student acquires in-depth knowledge of relevant scientific theories and methods in the field of business
management, which includes the company’s organisation, management, strategy, economics, innovation and value
creation. The student has the possibility of specialising in these areas, for example with an emphasis on innovation and
value creation, economic organisation or organisational management, and is also trained to apply theories and methods
through the analysis of real-life issues.

2.2 Employment
The progamme is organised with a particular view to qualifying the student for employment in:
• Organisational and management tasks at various levels and in various fields in private and public companies
and organisations.
• Mapping and analysis of organisational and management issues in companies and organisations
• Leadership, planning, support and implementation of change and innovation projects with a focus on, among
other things, value creation, business models, markets, technologies and resources.
• Establishment and further development of own company as well as new activities and development projects in
an existing company.
• Consultancies advising on leadership, strategy, organisation, marketing and digitalisation.
• Analytical institutions documenting business developments and societal issues.
• Public authorities regulating business and enterprise issues. The Master’s programme also provides graduates
with the academic qualifications to commence a PhD programme.

2.3 Competency profile
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The student gains insight into theoretical perspectives on management and organisation, including on processes,
practices and business strategies. This may be in relation to innovation and value creation, economic organisation or
organisational leadership.
Through the application of scientific theories, methods and problem views, the student learns to work independently,
critically and analytically with interdisciplinary business administration and related social scientific issues. Students
also acquire action competencies through course exercises and workshops, and in realistic project courses, where
specific problems are observed and analysed in a close interplay between theory and practice. This also provides the
student with skills to identify organisational challenges and opportunities, and to develop and implement solutions.
Through the project work form, students develop and hone their skills in presentation and argumentation, problem and
task solving, project organisation and leadership, and the use of advanced analytical tools. This is supported by a varied
and business-relevant range of courses and teaching methods.
Through project work and courses, the student achieves an academic progression and specialisation that enables the
practical application of research-based knowledge within the subject areas of the programme. The Master’s programme
thus prepares students to perform complex and variable managerial and organisational tasks.

Knowledge and understanding
• The ability to understand and reflect on business theories and methods in relation to managerial and
organisational processes in companies
• The ability to critically assess, on a scientific basis, perspectives on organisation, management, strategy,
innovation and value creation, as well as the company’s relationship with the outside world
• The ability to understand and apply business and related social scientific theories independently, critically,
analytically and in an interdisciplinary manner
Skills
• Skills to plan and carry out business analyses in companies and organisations, and to formulate and
communicate the associated issues and solutions
• Skills to analyse, on a scientific basis, the organisation, management, strategy, innovation, resources and value
creation of a company and its relationship with the outside world
• Mastery of management-relevant methods and tools of qualitative and quantitative analysis
• The ability to communicate and discuss business issues on a scientific basis with both colleagues and nonspecialist
• Skills to identify and apply relevant information technologies in connection with analysis, communication and
development
Competencies
• Competency to provide a decision-making basis for the management and control of organisational processes in
private and public sector enterprises
• Competency to develop and implement solutions independently and in co-operation with others by applying
concrete business methods
• Competency to take independent responsibility for the technical, personal and social aspects of project work,
project administration and project management
• Competency to initiate and implement both discipline-specific and interdisciplinary co-operation

3. Language
The programme is offered in English.
The examination language is identical to the teaching language.
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4. Admission requirements
The Board of Studies specifies the admission requirements following the Ministerial Order on Admission to and
Enrolment on Master’s Degree Programmes at Universities.
On the university’s website, the admission requirements are published as an appendix to the study regulation.
Changes in admission requirements are announced at least one year before the commencement of studies.

5. ECTS rating and duration
The programme is a full-time programme corresponding to 120 ECTS and planned in preparation for a two years fulltime study.

6. Board of Studies, Corps of External Examiners and Main area
affiliation
6.1 Board of Studies
The programme falls under Board of Studies for Business Administration and Business Studies

6.2 Corps of External Examiners
The programme falls under Business Administration

6.3 Main area affiliation
The programme falls under the main subject area social sciences

7. The programme's structure
7.1 Schematic structure of the programme
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7.2 First semester

Objective
The objective of the semester is to equip the student with insight into analytical perspectives on the management of
companies, and knowledge of how innovation and renewal are organised in companies. The student acquires insights
into theories of leadership and innovation management. The semester provides an understanding of complex leadership
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and innovation processes both within and between companies and organisations, as well as in relation to the outside
world. The student gains an understanding of working in a project-oriented manner within the field of study of the
programme, or an insight into business specialisation areas in strategic management, and in ethics and responsibility.
Study activities
Study activities during the first semester:
• Mandatory course: Leadership (10 ECTS)
• Mandatory course: Innovation Management (10 ECTS)
• Project A: Project with facilitated empirical data (10 ECTS)
Or project-free semester:
•
•
•
•

Mandatory course: Leadership (10 ECTS)
Mandatory course: Innovation Management (10 ECTS)
Mandatory course: Advanced study course in business administration: Strategic Management (5 ECTS)
Mandatory course: Advanced study course in business administration: Ethics and Responsibility (5 ECTS)

7.3 Second semester

Objective
The objective of the semester is to equip the student with in-depth insight into analytical perspectives on business
organisation, and to provide the student with specialised, advanced, research-based knowledge of analytical methods.
On the basis of knowledge of recent advanced theories of organisations and organisation, the student works reflectively
with analyses of company organisation. The student must also be equipped to critically, independently and creatively
select and use academic literature that is relevant to specific business areas.
Study activities
Study activities during the second semester for autumn starters:
• Mandatory course: Advanced Organisation and Change (10 ECTS)
• Elective course: Advanced Methodology (5 ECTS)
• Project or Project-oriented Internship (15 ECTS)**
Study activities during the second semester for spring starters:
• Elective course: Advanced study course in Business Administration (in total 15 ECTS)
• Project or Project-oriented Internship (15 ECTS)**
** Autumn starters write Project B: Project with knowledge transfer, and spring starters write Project C: Project with
product. Only one internship may be taken during the study programme.

7.4 Third semester

Objective
The objective of the semester is to equip the student with specialised, advanced research-based knowledge in the fields
of business administration. On the basis of courses that are linked to and build upon the Department’s specialised
research knowledge and competencies, the student works with in-depth insights into current research and leadership
issues of relevance to the labour market. The course content is continuously adjusted by the researchers responsible for
the course on the basis of their insight into current research, business and societal developments in the subject and
academic area.
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Study activities
Study activities during the third semester for autumn starters:
• Elective course: Advanced study course in business administration (in total 15 ECTS)
• Project or Project-oriented Internship (15 ECTS)**
Study activities during the third semester for spring starters:
• Mandatory course: Advanced Organisation and Change (10 ECTS)
• Elective course: Advanced Methodology (5 ECTS)
• Project or Project-oriented Internship (15 ECTS)**
* The Study Board offers a number of optional advanced study courses in business administration. Autumn starters
write Project C: Project with product, and spring starters write Project B: Project with knowledge transfer. Only one
internship may be taken during the study programme.

7.5 Fourth semester - Master Thesis

Objective
The master thesis is written within the academic area of the study programme. The thesis is written in the teaching and
examination language of the programme. The Head of Studies must approve the thesis statement.
Study activities
Study activities:
• Master Thesis (30 ECTS)

7.6 Transitional rules
7.7 Overall description of study activities

Study activities
The elective courses ”Advanced methodology course – collection, treatment and analysis of data (5 ECTS” and
“Advanced methodology course – practice-related methods (5 ECTS)” is examined with one of the following
examination forms:
• Oral exam
• Written exam
• Portfolio
The specific exam form is described in the course descriptions below.
•
•
•
•
•
•
•
•
•
•
•

Leadership (10 ECTS)
Innovation Management (10 ECTS)
Project A: Project with facilitated empirical data (10 ECTS) (elective)
Strategic Management (5 ECTS)
Ethics and responsibility (5 ECTS)
Advanced organisation and change (10 ECTS)
Advanced methodology course - collection, treatment and analysis of data (5 ECTS) (elective)
Advanced methodology course – practice-related methods (5 ECTS) (elective)
Advanced Marketing (5 ECTS) (elective)
Advanced HRM (5 ECTS) (elective)
Service and Experience Management (5 ECTS) (elective)
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•
•
•
•
•
•
•
•
•

Entrepreneurial Leadership (5 ECTS) (elective)
Digital Innovation (5 ECTS) (elective)
Advanced Finance (5 ECTS) (elective)
Advanced Accounting (5 ECTS) (elective)
Advanced topics in strategy and finance (5 ECTS) (elective)
Project B: Project with knowledge transfer (15 ECTS)
Project C: Project with product (15 ECTS)
Project-oriented Internship (15 ECTS) (elective)
Master Thesis (30 ECTS)

Title

Leadership

Type of activity

Course

Mandatory or elective

Mandatory

ECTS-rating

10 ECTS

Teaching language

English

Overall objective

Students gain knowledge and insight into theories and perspectives on
management that seek to answer current management issues. Through
the use of management theory perspectives, students learn to identify
and analyse practical organisational and management issues. Knowledge
is also acquired of analytical perspectives on companies and
management processes in the light of complex and evolving business and
organisational conditions, and in relation to the surrounding world.
Through critical analysis, empirical evidence is translated into a relevant
discussion of management activity. The analytical work must
demonstrate analytical and reflective assessment skills by being able to
justify the choice of theories and analysis design in order to understand
the special characteristics of the chosen organisational situation.

Overall learning outcomes

• Students gain knowledge and insight into theories and
perspectives on management that seek to answer current
management issues. Through the use of management theory
perspectives, students learn to identify and analyse practical
organisational and management issues. Knowledge is also
acquired of analytical perspectives on companies and
management processes in the light of complex and evolving
business and organisational conditions, and in relation to the
surrounding world.
• Through critical analysis, empirical evidence is translated into
a relevant discussion of management activity. The analytical
work must demonstrate analytical and reflective assessment
skills by being able to justify the choice of theories and analysis
design in order to understand the special characteristics of the
chosen organisational situation.

Type of exam

Type of exam
Oral group exam based on a product written by a group.
Permitted group size: 2-6 students.
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The character limit of the written product is:
For 2 students: maximum 24,000 characters, including spaces.
For 3 students: maximum 24,000 characters, including spaces.
For 4 students: maximum 24,000 characters, including spaces.
For 5 students: maximum 24,000 characters, including spaces.
For 6 students: maximum 24,000 characters, including spaces.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
Time allowed for exam including time used for assessment is
for:
2 students: 30 minutes.
3 students: 35 minutes.
4 students: 40 minutes.
5 students: 45 minutes.
6 students: 50 minutes.
The assessment is individual and based on the student's
individual performance.
The assessment is an overall assessment of the written
product(s) and the subsequent oral examination..
Permitted support and preparation materials at the oral exam:
All.
Assessment: 7-point grading scale.
Moderation: External examiner.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Innovation Management

Type of activity

Course
Mandatory/Elective

Mandatory or elective

Mandatory: Business Administration and Leadership
Elective: Business Studies

ECTS-rating

10 ECTS

Teaching language

English

Overall objective

Overall objective The course introduces students to recent knowledge on
processes of innovation and their complexity. Insight is provided into
how innovation takes place within companies, among employees, and
between companies and organisations in networks, in interaction with
other actors, including users, and in a broader, complex, societal context.
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The course also discusses how a company’s innovation leads to value
creation in the interaction between the company and its environment.
There is also a focus on the role of management in promoting and
organising innovation and innovation processes in companies. The
course introduces management- and employee-oriented tools that can
promote innovation and support innovation processes. The course is
organised as a process-oriented course in which the knowledge acquired
is continuously translated into a practical innovation process carried out
by the students.

Overall learning outcomes

• Via the course, students gain knowledge and insight into recent
theories and empirical academic knowledge on innovation and
complex innovation processes. The students acquire insight
into how innovation processes are organised and managed, and
how they involve various internal and external actors,
including employees, users and other companies. In addition,
students gain knowledge of how innovation forms part of a
broader societal and systemic context. Students acquire skills
in leading, organising, working with, analysing and reflecting
on innovation processes. The students thereby gain insights
that will enable them to lead complex innovation processes in
and between companies and organisations.

Type of exam
Individual oral exam based on group product.
Permitted group size: 2-6 students.
The character limit of the written product is maximum 24,000
characters, including spaces.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
Time allowed for the exam including time used for assessment:
20 minutes.
Type of exam

The students are examined separately.
The assessment is an overall assessment of the written
product(s) and the subsequent oral examination..
Permitted support and preparation materials for the oral exam:
All.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Each semester the Board of Studies will choose the exam type if more
than one is listed.
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Title

Project A: Project with facilitated empirical data

Type of activity

Project

Mandatory or elective

Elective

ECTS-rating

10 ECTS

Teaching language

English

Overall objective

Students participate in a facilitated and framed course, on the basis of
which they draw up a project report on a self-selected issue within the
programme’s fields of study, such as management processes and/or
innovation management. The project must produce clear, managementrelevant knowledge and provide students with in-depth insight into a
defined topic, and result in reflective considerations on the relevant
problem and theory area, the project’s scientific-theoretical stance,
methodological and analytical approach, and implications for
management.
The project is supported by seminars, with input from organisations
and/or secondary empirical material, in which relevant issues are
developed and guidance sessions are offered. The seminars thus provide
a framework for an intensive course of problem-based project learning
within the field of business administration.

Overall learning outcomes

• The project equips students with knowledge about the concrete
development, organisation and management of companies in
relation to the selected topic and issue. Students learn to
combine theoretical and practical studies of company issues
and understand the conditions for a company’s actions
• Students acquire skills in searching for and analysing relevant
literature, carrying out and documenting problem-oriented
analyses of business issues, and translating the acquired
knowledge into action-relevant conclusions.

Type of exam
Oral project exam in groups with individual assessment.

Permitted group size: 2-6 students.

Type of exam

The character limits of the project report are:
For 2 students: 48,000-84,000 characters, including spaces.
For 3 students: 48,000-84,000 characters, including spaces.
For 4 students: 48,000-84,000 characters, including spaces.
For 5 students: 48,000-110,400 characters, including spaces.
For 6 students: 48,000-132,000 characters, including spaces.
The character limits include the cover, table of contents,
summary, bibliography, figures and other illustrations, but
exclude any appendices.
The project report must include a summary in English, that is
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part of the assessment and a group based study portfolio.
Time allowed for exam including time used for assessment is
for:
2 students: 60 minutes.
3 students: 75 minutes.
4 students: 90 minutes.
5 students: 105 minutes.
6 students: 120 minutes.
Writing and spelling skills in the project report are part of the
assessment.
Permitted support and preparation materials at the oral exam:
All
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Strategic Management

Type of activity

Course
Mandatory/Elective

Mandatory or elective

Mandatory: On first Semester as a part of the Project-free semester
Elective: On second and third Semester as Advanced study course in
business administration

ECTS-rating

5 ECTS

Teaching language

English

Overall objective

Via the course, students gain a critical insight into and understanding of
strategic management, and how companies interact with their
environment, through planning and organizing strategic processes. The
course provides students with an insight into perspectives on strategic
management as well as analytical tools, in order to analyse companies
and challenges, and prepare strategy proposals.

Overall learning outcomes

• Students acquire knowledge of the theory and practice of
corporate strategic management, as well as the management’s
role in strategic planning and strategic development. Students
gain an understanding of companies’ strategic competences,
processes and organisation in relation to changes in their
external environment. Through business cases and contexts,
students learn to develop, assess and evaluate relevant
strategies. Finally, students acquire skills to observe the
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consequences of new knowledge and to reflect on the
usefulness of theories and tools in various contexts.

Type of exam
Individual written invigilated exam
The duration of the exam is 3 hours.
Permitted support and preparation materials for the exam: All.
Type of exam
Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Ethics and responsibility

Type of activity

Course

Mandatory or elective

Mandatory

ECTS-rating

5 ECTS

Teaching language

English

Overall objective

Via the course, students gain a critical insight into and understanding of
the ethics and responsibilities of companies in relation to business and
society. The student gains knowledge and understanding of corporate
ethics and responsibility in relation to topical dilemmas concerning the
relationship of companies with the outside world and democratic
legitimacy. The course provides insight into the principal theories of
business ethics and corporate social responsibility (CSR) and legitimacy,
with in-depth case studies of companies in an international and global
perspective.

Overall learning outcomes

• Students acquire knowledge of the theory and practice of
corporate ethics and social responsibility (CSR) in relation to
legitimacy and society, and gain an understanding of ethical
and responsible decision-making in managers in relation to the
political and social role of companies in the societal complexity
of globalisation. Through theory and case studies, students
learn to address ethical challenges in responsible management
and formulate strategies for legitimate business in relation to
stakeholders in various cultural and social contexts. Finally,
students acquire ethical formulation skills in relation to
complex strategic decision-making in a global perspective.

Type of exam
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Type of exam
Oral group exam based on a product written by a group.
Permitted group size: 2-6 students.
The character limit of the written product is:
For 2 students: maximum 14,400 characters, including spaces.
For 3 students: maximum 14,400 characters, including spaces.
For 4 students: maximum 14,400 characters, including spaces.
For 5 students: maximum 14,400 characters, including spaces.
For 6 students: maximum 14,400 characters, including spaces.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
Time allowed for exam including time used for assessment is
for:
2 students: 30 minutes.
3 students: 35 minutes.
4 students: 40 minutes.
5 students: 45 minutes.
6 students: 50 minutes.
The assessment is individual and based on the student's
individual performance.
The assessment is an overall assessment of the written
product(s) and the subsequent oral examination..
Permitted support and preparation materials at the oral exam:
All.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Advanced methodology course – collection, treatment
and analysis of data

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English

Overall objective

Overall objective An advanced course in social scientific methodology
aims to equip students to competently select and apply a given method
for the collection, treatment and analysis of data, for the purpose of
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illuminating an academic problem. The course enables students to argue
for the applicability and relevance of the method to the problem, and to
master the techniques of the method at a professional level.
At the conclusion of the course, students will be able to:
• Explain and assess, using appropriate terminology, the
advantages and disadvantages of collecting and analysing data
using the given methodology
Overall learning outcomes

• Apply the given method confidently and independently to a
specific academic issue
• Reflect on research ethical issues relating to the method
• Communicate the results obtained through the application of
the method in an academically precise manner.

Type of exam 1
Individual oral exam with time for preparation.
Time for preparation including time to pick a question by
drawing lots: 25 minutes.
Time allowed for exam including time used for assessment: 25
minutes.
Permitted support and preparation materials: All (only notes
written during the preparation may be brought into the exam).
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Type of exam 2
Individual oral exam without time for preparation.
Type of exam

Time allowed for exam including time used for assessment: 25
minutes.
Permitted support and preparation materials: Course material
and own notes.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Type of exam 3
Individual oral exam based on a written product.
The character limit of the written product is 2,400-4,800
characters, including spaces.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
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Time allowed for exam including time used for assessment: 25
minutes.
The assessment is an overall assessment of the written
product(s) and the subsequent oral examination.
Permitted support and preparation materials for the oral exam:
Course material and own notes.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Advanced methodology course – collection, treatment
and analysis of data

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English

Overall objective

An advanced course in social scientific methodology aims to equip
students to competently select and apply a given method for the
collection, treatment and analysis of data, for the purpose of illuminating
an academic problem. The course enables students to argue for the
applicability and relevance of the method to the problem, and to master
the techniques of the method at a professional level.
At the conclusion of the course, students will be able to:
• Explain and assess, using appropriate terminology, the
advantages and disadvantages of collecting and analysing data
using the given methodology

Overall learning outcomes

• Apply the given method confidently and independently to a
specific academic issue
• Reflect on research ethical issues relating to the method
• Communicate the results obtained through the application of
the method in an academically precise manner.

Type of exam 1
Individual written take-home assignment.
Type of exam
The character limit of the assignment is: maximum 12,000
characters, including spaces.
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The character limit includes the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The duration of the take-home assignment is 48 hours and may
include weekends and public holidays.

Assessment: 7-point grading scale.

Type of exam 2
Individual written take-home assignment.
The character limit of the assignment is: 14,400-19,200
characters, including spaces.
The character limit includes the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The duration of the take-home assignment is 7 days and may
include weekends and public holidays.

Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Advanced methodology course – collection, treatment
and analysis of data

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English

Overall objective

An advanced course in social scientific methodology aims to equip
students to competently select and apply a given method for the
collection, treatment and analysis of data, for the purpose of illuminating
an academic problem.
The course enables students to argue for the applicability and relevance
of the method to the problem, and to master the techniques of the
method at a professional level.

Overall learning outcomes

At the conclusion of the course, students will be able to:
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• Explain and assess, using appropriate terminology, the
advantages and disadvantages of collecting and analysing data
using the given methodology
• Apply the given method confidently and independently to a
specific academic issue
• Reflect on research ethical issues relating to the method
• Communicate the results obtained through the application of
the method in an academically precise manner.

Type of exam 1
Individual portfolio exam
The character limit of the portfolio is maximum 24,000
characters, including spaces. Examples of written products are
exercise responses, talking points for presentations, written
feedback, reflections, written assignments. The preparation of
the products may be subject to time limits.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The portfolio is written completely or partially during the
course.
The entire portfolio must be handed in at the same time
(uploaded to eksamen.ruc.dk). Handing in the portfolio or parts
of the portfolio to the supervisor for feedback, cannot replace
the upload to eksamen.ruc.dk.
Assessment: 7-point grading scale.
Type of exam
Type of exam 2
Individual oral exam based on a portfolio
The character limit of the portfolio is maximum 18,000
characters, including spaces. Examples of written products are
exercise responses, talking points for presentations, written
feedback, reflections, written assignments. The preparation of
the products may be subject to time limits.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
Time allowed for exam including time used for assessment: 25
minutes.
The assessment is an overall assessment of the written
product(s) and the subsequent oral examination.
Permitted support and preparation materials for the oral exam:
Course material and own notes.
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Assessment: 7-point grading scale.
Moderation: Internal co-assessor

Type of exam 3
Group portfolio and oral exam
Permitted group size: 2-4 students. Examples of written
products are exercise responses, talking points for
presentations, written feedback, reflections, written
assignments. The preparation of the products may be subject to
time limits.
The character limit of the portfolio is:
For 2 students: 12,000-18,000 characters, including spaces.
For 3 students: 14,400-19,200 characters, including spaces.
For 4 students: 16,800-21,600 characters, including spaces.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
Time allowed for exam including time used for assessment is
for:
2 students: 30 minutes.
3 students: 40 minutes.
4 students: 45 minutes.
The assessment is individual and based on the student's
individual performance.
The assessment is an overall assessment of the written
product(s) and the subsequent oral examination..
Permitted support and preparation materials at the oral exam:
Course material and own notes.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Advanced methodology course – practice-related
methods

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS
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Teaching language

English
A practice-oriented methodology course aims to equip students to
competently apply a given technique or tool that is frequently used in
practice.

Overall objective

The course equips students to argue for the applicability and relevance of
the technique or tool to the problem, and to apply the technique or tool
in work situations.
At the conclusion of the course, students will be able to:
• Explain and evaluate key concepts relating to the given
technique or tool, using academically relevant terminology

Overall learning outcomes

• Argue for the utility of the technique or tool in practice
• Master the application of the basic functions of the given
technique or tool
• Take a critical position in relation to the use of the technique or
tool in practice.

Type of exam 1
Individual oral exam with time for preparation.
Time for preparation including time to pick a question by
drawing lots: 25 minutes.
Time allowed for exam including time used for assessment: 25
minutes.
Permitted support and preparation materials: All (only notes
written during the preparation may be brought into the exam).
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Type of exam

Type of exam 2
Individual oral exam without time for preparation.
Time allowed for exam including time used for assessment: 25
minutes.
Permitted support and preparation materials: Course material
and own notes.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Type of exam 3
Individual oral exam based on a written product.
The character limit of the written product is 2,400-4,800
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characters, including spaces.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
Time allowed for exam including time used for assessment: 25
minutes.
The assessment is an overall assessment of the written
product(s) and the subsequent oral examination.
Permitted support and preparation materials for the oral exam:
Course material and own notes.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Advanced methodology course – practice-related
methods

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English
A practice-oriented methodology course aims to equip students to
competently apply a given technique or tool that is frequently used in
practice.

Overall objective

The course equips students to argue for the applicability and relevance of
the technique or tool to the problem, and to apply the technique or tool
in work situations.
At the conclusion of the course, students will be able to:
• Explain and evaluate key concepts relating to the given
technique or tool, using academically relevant terminology

Overall learning outcomes

• Argue for the utility of the technique or tool in practice
• Master the application of the basic functions of the given
technique or tool
• Take a critical position in relation to the use of the technique or
tool in practice.

Type of exam
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Type of exam 1
Individual written take-home assignment.
The character limit of the assignment is: maximum 12,000
characters, including spaces.
The character limit includes the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The duration of the take-home assignment is 48 hours and may
include weekends and public holidays.

Assessment: 7-point grading scale.

Type of exam 2
Individual written take-home assignment.
The character limit of the assignment is: 14,400-19,200
characters, including spaces.
The character limit includes the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The duration of the take-home assignment is 7 days and may
include weekends and public holidays.

Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Advanced methodology course – practice-related
methods

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English

Overall objective

Et praksisrettet metodekursus har til formål at dygtiggøre de studerende
til kompetent at kunne anvende en given teknik eller redskab, som
hyppigt anvendes i praksis.
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Kurset vil gøre de studerende i stand til argumentere for teknikken/
redskabets anvendelighed og relevans i praksis og sætte dem i stand til at
anvende teknikken/redskabet i arbejdssituationer.

• Efter endt kursus vil de studerende:
• med faglig relevant terminologi kunne redegøre for og vurdere
centrale begreber relateret til den givne teknik/redskab
Overall learning outcomes

• kunne argumentere for teknikkens/redskabets anvendelighed i
praksis
• mestre anvendelsen af grundlæggende funktioner ved den
givne teknik/redskab
• forholde sig kritisk til teknikkens/redskabets brug i praksis

Type of exam 1
Individual portfolio exam.
The character limit of the portfolio is maximum 24,000
characters, including spaces. Examples of written products are
exercise responses, talking points for presentations, written
feedback, reflections, written assignments. The preparation of
the products may be subject to time limits.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The portfolio is written completely or partially during the
course.

Type of exam

The entire portfolio must be handed in at the same time
(uploaded to eksamen.ruc.dk). Handing in the portfolio or parts
of the portfolio to the supervisor for feedback, cannot replace
the upload to eksamen.ruc.dk.
Assessment: 7-point grading scale.

Type of exam 2
Individual oral exam based on a portfolio.
The character limit of the portfolio is maximum 18,000
characters, including spaces. Examples of written products are
exercise responses, talking points for presentations, written
feedback, reflections, written assignments. The preparation of
the products may be subject to time limits.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
Time allowed for exam including time used for assessment: 25
minutes.
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The assessment is an overall assessment of the written
product(s) and the subsequent oral examination.
Permitted support and preparation materials for the oral exam:
Course material and own notes.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor

Type of exam 3
Group portfolio exam..
Permitted group size: 2-4 students. Examples of written
products are exercise responses, talking points for
presentations, written feedback, reflections, written
assignments. The preparation of the products may be subject to
time limits.
Assignments written by a group must be individualised.
The portfolio is written completely or partially during the
course.
The character limit of the portfolio is:
For 2 students: 12,000-18,000 characters, including spaces.
For 3 students: 14,400-19,200 characters, including spaces.
For 4 students: 16,800-21,600 characters, including spaces.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The entire portfolio must be handed in at the same time
(uploaded to eksamen.ruc.dk). Handing in the portfolio or parts
of the portfolio to the supervisor for feedback, cannot replace
the upload to eksamen.ruc.dk.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Advanced organisation and change

Type of activity

Course

Mandatory or elective

Mandatory

ECTS-rating

10 ECTS
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Teaching language

English

Overall objective

The objective of the course is to equip students with advanced, researchbased knowledge about organisation in companies and organisations.
The course introduces and discusses theories relevant to the ways that
managers and employees organise their business or organisation. The
course also provides students with research-based knowledge about
intra- and inter-organisational change, change management and the
external factors that influence organisational change, such as sustainable
restructuring and technological restructuring.

Overall learning outcomes

• Students gain advanced research-based knowledge about the
organisation of work in companies and organisations, as well as
intra- and inter-organisational change, various theoretical
perspectives on implementation and change, and change
management. Students also learn about the academic and
methodological debates associated with the above areas. The
students develop their ability to select, reflect on and critically
apply theories and methods in the organisational fields covered
by the course. They also develop their ability to select relevant
theories in order to investigate a problem area relating to
organisation and organisational change (such as the
sustainable restructuring of companies),and to communicate
and discuss organisation and organisational change, and the
theories and empirical evidence of the field. Finally, students
develop competence in taking responsibility for and reflecting
on their own learning in relation to the organisational research
area.

Type of exam 1
Individual written take-home assignment.
The character limit of the assignment is: maximum 14,400
characters, including spaces.
The character limit includes the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The duration of the take-home assignment is 48 hours and may
include weekends and public holidays.
Type of exam
Assessment: 7-point grading scale.

Type of exam 2
Group portfolio and oral exam.
Permitted group size: 2-6 students. Examples of written
products are exercise responses, talking points for
presentations, written feedback, reflections, written
assignments. The preparation of the products may be subject to
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time limits.
The character limit of the portfolio is:
For 2 students: maximum 24,000 characters, including spaces.
For 3 students: maximum 24,000 characters, including spaces.
For 4 students: maximum 24,000 characters, including spaces.
For 5 students: maximum 24,000 characters, including spaces.
For 6 students: maximum 24,000 characters, including spaces.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
Time allowed for exam including time used for assessment is
for:
2 students: 30 minutes.
3 students: 35 minutes.
4 students: 40 minutes.
5 students: 45 minutes.
6 students: 50 minutes.
The assessment is individual and based on the student's
individual performance.
The assessment is an overall assessment of the written
product(s) and the subsequent oral examination..
Permitted support and preparation materials at the oral exam:
All.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Type of exam 3
Individual written take-home assignment
The character limit of the assignment is: 16,800-24,000
characters, including spaces.
The character limit includes the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The students start writing the take-home assignment during the
course. The duration is 21 days and may include public
holidays. The submission deadline will be announced on
study.ruc.dk.

Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.
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Title

Advanced Marketing

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English
Advanced study course in business administration.

Overall objective

Overall learning outcomes

Via the course, students gain insight into advanced marketing theory and
practice. Within a defined area such as digital marketing or experience
marketing, the course introduces students to relevant marketing theory
at a high level, and provides them with concrete tools that can be applied
in relation to marketing tasks in organisations or companies.

• Students acquire knowledge and insights that enable them to
identify, analyse, explain and apply relevant marketing theory.
By working with concrete tools in relation to specific business
examples, students also gain the competence and skills to
select and use relevant marketing tools in practical contexts.
Finally, students acquire the competence to reflect critically on
marketing theory and tools in different contexts.

Type of exam 1
Oral group exam based on a product written by a group.
Permitted group size: 2-6 students.

Type of exam

The character limit of the written product is:
For 2 students: maximum 14,400 characters, including spaces.
For 3 students: maximum 14,400 characters, including spaces.
For 4 students: maximum 14,400 characters, including spaces.
For 5 students: maximum 14,400 characters, including spaces.
For 6 students: maximum 14,400 characters, including spaces.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
Time allowed for exam including time used for assessment is
for:
2 students: 30 minutes.
3 students: 35 minutes.
4 students: 40 minutes.
5 students: 45 minutes.
6 students: 50 minutes.
The assessment is individual and based on the student's
individual performance.
The assessment is an overall assessment of the written
product(s) and the subsequent oral examination..
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Permitted support and preparation materials at the oral exam:
All.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Type of exam 2
Individual portfolio exam.
The character limit of the portfolio is 14,400-24,000 characters,
including spaces. Examples of written products are exercise
responses, talking points for presentations, written feedback,
reflections, written assignments. The preparation of the
products may be subject to time limits.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The portfolio is written completely or partially during the
course.
The entire portfolio must be handed in at the same time
(uploaded to eksamen.ruc.dk). Handing in the portfolio or parts
of the portfolio to the supervisor for feedback, cannot replace
the upload to eksamen.ruc.dk.
Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Advanced HRM

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English
Advanced study course in business administration.

Overall objective

Via the course, students acquire critical and ethical insight and
understanding of selected topics in advanced Human Resource
Management. The focus is on the processes of change in which HRM is
currently involved, e.g. sustainable development, technology and people,
new forms of organisation, etc. The objective of the course is to provide
students with a problem-oriented approach to understanding HRM and
HRM practices, as well as relevant analytical tools and a solution
orientation in relation to HRM.
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Overall learning outcomes

• Students acquire knowledge and insight into current theories
of HRM and the role of HRM in current transformation
processes in relation to companies, technology, the labour
market and society. They also gain an understanding of how
people are affected and influenced by the current processes of
change, including, for example, the need for and development
of new skills, ways of organising, wage formation, working
conditions, etc. Students learn to develop, assess and evaluate
relevant HRM strategies on the basis of specific business
examples and contexts. Finally, students acquire the skills to
perceive the implications of new knowledge and to reflect on
the utility of theories and tools.

Type of exam
Individual written take-home assignment
The character limit of the assignment is: 16,800-24,000
characters, including spaces.
The character limit includes the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.

Type of exam

The students start writing the take-home assignment during the
course. The duration is 48 hours and may include public
holidays. The submission deadline will be announced on
study.ruc.dk.

Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Service and Experience Management

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English
Advanced Study Course.

Overall objective

The course provides students with knowledge about the central role of
services and experiences in the value creation of companies and
consumers in the economy and society as a whole. The course provides
insight into management aspects relating to value creation through
service and experience development in traditional sectors as well as in
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dedicated service and experience industries. This includes tourism-based
businesses as well as various creative industries, such as modern, ITbased entertainment companies. The course provides insight into the
latest academic knowledge on management, innovation and value
creation in the production and consumption of services and experiences.
On the basis of the latest relevant theories on how value creation should
be understood and takes place, the course focuses on the specific
characteristics of value creation in services and experience products, and
on the role of both companies and consumers in value creation, including
in co-creative processes. The course also focuses on the importance of
other resources in value creation, such as knowledge and network
resources.

Overall learning outcomes

• Students learn to assess the importance of service and
experience development. Students acquire the skills to perceive
opportunities for innovation and value creation through service
and experience development in traditional businesses as well
as in typical service and experience companies. Students gain
an understanding of how to develop the role of both employees
and users in value creation and the managerial implications of
this, and learn to understand and develop strategies for the role
of other resources in value creation. Students gain insights that
enable them to identify options for supporting and developing
service and experience-based value creation in most types of
businesses.

Type of exam 1
Individual oral exam with time for preparation.
Time for preparation including time to pick a question by
drawing lots: 20 minutes.
Time allowed for exam including time used for assessment: 40
minutes.
Permitted support and preparation materials: All.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.
Type of exam
Type of exam 2
Individual written take-home assignment.
The character limit of the assignment is: maximum 14,400
characters, including spaces.
The character limit includes the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The duration of the take-home assignment is 48 hours and may
include weekends and public holidays.
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Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Entrepreneurial Leadership

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English
Advanced study course in business administration.

Overall objective

Overall learning outcomes

Via the course, students gain insight into the interplay between
leadership and entrepreneurship. The course focuses on starting and
running one’s own business, as well as on entrepreneurship in existing
companies. The course provides students with insights into
entrepreneurial leadership as a field that exists between two different
domains, namely leadership as an entrepreneurial activity and
entrepreneurship as a leadership process. The course also provides
students with methods for managing and organising innovative
opportunities in both new and existing companies and in both a private
and public sector organisational context. The course also enables
students to analyse entrepreneurial issues and develop relevant
management actions to contribute to the decision-making process when
starting their own business or solving tasks in an existing one.

• Students acquire knowledge and insight into theories of
entrepreneurial leadership, including as a fusion of leadership
and entrepreneurial perspectives on the organisation of
innovative opportunities in new and existing companies.
Students also gain an understanding of the alterations in
management activities and the changing management
competency requirements that arise when the task shifts from
starting up a new activity to actually running, developing and
scaling up the company. Students furthermore learn to
develop, evaluate and analyse decision proposals for the
organisation and management of new opportunities in
entrepreneurial companies. Finally, students acquire the skills
to perceive and assess the implications of new knowledge, and
to reflect on the relevance and usefulness of theories and tools
in various situations.

Type of exam
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Type of exam 1
Individual oral exam based on a written product.
The character limit of the written product is 16,800-24,000
characters, including spaces.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
Time allowed for exam including time used for assessment: 20
minutes.
The assessment is an overall assessment of the written
product(s) and the subsequent oral examination.
Permitted support and preparation materials for the oral exam:
All.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Type of exam 2
Individual portfolio exam.
The character limit of the portfolio is 16,800-24,000 characters,
including spaces. Examples of written products are exercise
responses, talking points for presentations, written feedback,
reflections, written assignments. The preparation of the
products may be subject to time limits.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The portfolio is written completely or partially during the
course.
The entire portfolio must be handed in at the same time
(uploaded to eksamen.ruc.dk). Handing in the portfolio or parts
of the portfolio to the supervisor for feedback, cannot replace
the upload to eksamen.ruc.dk.
Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Digital Innovation

Type of activity

Course

Mandatory or elective

Elective
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ECTS-rating

5 ECTS

Teaching language

English
Advanced study course in business administration.

Overall objective

Overall learning outcomes

Via the course, students gain critical insight into theories of innovation
and digital transformation processes, including how digitalisation affects
different types of organisations. The course provides students with an indepth understanding of business technology through perspectives on
digital transformation and digital innovation, together with relevant
analytical tools to enable them to analyse the complexity of
digitalisation, and thereby create a basis for management decisions.
Students acquire a deep understanding of the complex interplay between
the organisational and innovative processes of companies and the use of
digital technologies.

• Students gain knowledge and insight into various theories and
methods of digital innovation, service innovation and digital
transformation. Students learn to assess various forms and
degrees of digitalisation, and how to provide an analytical basis
for decision-making in relation to a company’s digital
innovation and transformation. Through the use of theory, case
studies and other service innovation methods, students also
learn to analyse concrete situations and possibly develop action
plans for new digital transformations for small, medium and
large companies.

Type of exam 1
Individual oral exam with time for preparation.
Time for preparation including time to pick a question by
drawing lots: 20 minutes.
Time allowed for exam including time used for assessment: 40
minutes.
Permitted support and preparation materials: All.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.
Type of exam
Type of exam 2
Individual portfolio exam.
The character limit of the portfolio is 16,800-24,000 characters,
including spaces. Examples of written products are exercise
responses, talking points for presentations, written feedback,
reflections, written assignments. The preparation of the
products may be subject to time limits.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
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The portfolio is written completely or partially during the
course.
The entire portfolio must be handed in at the same time
(uploaded to eksamen.ruc.dk). Handing in the portfolio or parts
of the portfolio to the supervisor for feedback, cannot replace
the upload to eksamen.ruc.dk.
Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Advanced Finance

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English
Advanced study course in business administration.

Overall objective

The course covers core concepts and theories within modern financial
economics. It includes methods of project and investment evaluations,
mainly with focus on capital markets and asset-pricing. It involves
students in advanced discussions on the applications of capital budgeting
techniques as well as analysis of the relationship between risk and return
of single investment projects or portfolios (portfolio theory).
Main topics include, but are not restricted to asset valuation, capital
budgeting, investment diversification, portfolio selection, pricing of risky
assets and equilibrium prices under different assumptions of market
efficiency.

Overall learning outcomes

• Students are expected to learn theories and methods used in
financial management for evaluating investment opportunities.
They learn to identify and collect relevant data, as well as how
to choose relevant financial theories to help them undertake
investment decisions.

Type of exam
Individual written invigilated exam.
Type of exam

The duration of the exam is 4 hours.
Permitted support and preparation materials for the exam:
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Computer without internet access during the exam, pocket
calculator, course material and own notes.

Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Advanced Accounting

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English
Advanced Study Course.
The purpose of the Advanced Accounting course is to provide the
students with the rigorous tools that are needed to carry out financial
statement analysis from a decision-making perspective.

Overall objective

The course aims at enabling the students to analyse a firm’s profitability,
growth and risks, calculate and interpret financial ratios that describe a
firm’s economic well-being and demonstrate the ability to value firms
using different valuation techniques.
The baseline objective of the course is to enable the students to read and
understand financial statements. Also, the students will learn how to
conduct profitability, growth, and liquidity risk analyses using financial
rations. Finally, the course will enable the students to prepare financial
statements and conduct firm value estimations.

• The students are expected to master topics in advances
accounting through a learning process that will be based on
research and theory driven lectures that will be mixed with
exercises and cases. Lecturers will provide the students with
the necessary tools to make financial analyses. The students
will have an opportunity to apply theory and use a variety of
decision models in practice.
Overall learning outcomes

• Upon the completion of the course, the student should be able
to read and understand financial statement (annual report),
conduct a profitability analysis using financial ratios, conduct a
growth analysis using financial ratios,conduct a liquidity risk
analysis using financial ratios,prepare pro-forma (budgeted)
statements, estimate firm values, perform a credit analysis,
assess accounting-based bonus plans, and understand the
concept of accounting quality.
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Type of exam
Individual written invigilated exam.
The duration of the exam is 4 hours.

Type of exam

Permitted support and preparation materials for the exam:
Computer without internet access during the exam, pocket
calculator, course material and own notes.

Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Advanced Topics in Strategy and Finance

Type of activity

Course

Mandatory or elective

Elective

ECTS-rating

5 ECTS

Teaching language

English
Advanced study course in business administration.

Overall objective

Students are introduced to a range of contemporary and advanced topics
of research within strategy and finance. These could include non-market
strategy; managerial cognition; real options; financial options and
derivatives; behavioral finance; uncertainty, and risk. Students are
introduced to a range of analytical tools and perspectives. These allow
students to critically reflect on contemporary issues of strategy and
finance.

• Students learn methods and theories that they can use
afterwards in their professional lives when analyzing firms and
undertaking decisions that require strategic and financial
understanding.
Overall learning outcomes

• Students gain skills in critically analyzing and communicating
knowledge about problems regarding the strategic and
financial management of the company.
• Finally, they gain skills to reflect on the usefulness of theories
and tools in practice, and to reflect on their own decisionmaking

Type of exam

Type of exam
Individual written take-home assignment
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The character limit of the assignment is: maximum14,400
characters, including spaces.
The character limit includes the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
The duration of the take-home assignment is 7 days and may
include weekends and public holidays.

Assessment: 7-point grading scale.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Project B: Project with knowledge transfer

Type of activity

Project

Mandatory or elective

Mandatory

ECTS-rating

15 ECTS

Teaching language

English

Overall objective

Students write a project report based on a self-selected topic and
research question. Students search and select the relevant academic
literature, and find or generate the relevant empirical evidence needed to
answer the research question. The project must address a topic that falls
within one or more of the themes covered in the programme, and must
produce clear, management-relevant knowledge. The project must
provide students with in-depth insight into a defined topic, and result in
reflective considerations on the relevant theory area, the project’s
scientific-theoretical stance, methodological and analytical approach,
and implications for management. The report must include an executive
summary, PowerPoint presentation or similar communication of the
result, aimed at one or more of the project’s relevant stakeholders. The
project is supported by a group formation process, cluster seminars and
guidance sessions.

Overall learning outcomes

• The project equips students with knowledge about the concrete
development, organisation and management of companies in
relation to the chosen topic and the specified issue. Students
learn to combine theoretical and practical studies of company
issues and understand the conditions for a company’s actions
• Students acquire skills in carrying out and documenting
problem-oriented analyses of business issues and translating
the acquired knowledge into action-relevant conclusions
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• Students also learn to document and present analytical results
in formats that can concisely communicate the results of
project work to relevant stakeholders.

Type of exam
Oral project exam in groups with individual assessment.

Permitted group size: 2-6 students.
The character limits of the project report are:
For 2 students: 69,600-122,400 characters, including spaces.
For 3 students: 69,600-122,400 characters, including spaces.
For 4 students: 69,600-122,400 characters, including spaces.
For 5 students: 69,600-163,200 characters, including spaces.
For 6 students: 69,600-204,000 characters, including spaces.
The character limits include the cover, table of contents,
summary, bibliography, figures and other illustrations, but
exclude any appendices.
The project report must include a summary in English, that is
part of the assessment and a group based study portfolio.
Type of exam

Time allowed for exam including time used for assessment is
for:
2 students: 60 minutes.
3 students: 75 minutes.
4 students: 90 minutes.
5 students: 105 minutes.
6 students: 120 minutes.
Writing and spelling skills in the project report are part of the
assessment.
Permitted support and preparation materials at the oral exam:
All
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Project C: Project with product

Type of activity

Project

Mandatory or elective

Mandatory

ECTS-rating

15 ECTS

Teaching language

English
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Overall objective

Overall objective Students write a project report based on a self-selected
topic and research question. Students search and select the relevant
academic literature and generate the empirical data needed to answer the
research question. The project must address a topic that falls within one
or more of the themes covered in the programme, and must produce
clear, management-relevant knowledge. The project must provide
students with in-depth insight into a defined topic, and result in
reflective considerations on the relevant theory area, the project’s
scientific-theoretical stance, methodological and analytical approach,
and implications for management. The report should include a business
plan, prototype, project plan, involvement plan, communication plan,
and dissemination of the results to the public, or a similar product aimed
at one or more of the project’s relevant stakeholders or the public. The
project is supported by a group formation process, cluster seminars and
guidance sessions.

• The project equips students with knowledge about the concrete
development, organisation and management of companies in
relation to the chosen topic and the specified issue. Students
learn to combine theoretical and practical studies of company
issues and understand the conditions for a company’s actions
Overall learning outcomes

• Students acquire skills in carrying out and documenting
problem-oriented analyses of business issues and translating
the acquired knowledge into action-relevant conclusions
• Students furthermore learn to document, present and translate
results into product formats that are of practical relevance to
relevant stakeholders or the public.

Type of exam
Oral project exam in groups with individual assessment.

Permitted group size: 2-6 students.

Type of exam

The character limits of the project report are:
For 2 students: 69,600-122,400 characters, including spaces.
For 3 students: 69,600-122,400 characters, including spaces.
For 4 students: 69,600-122,400 characters, including spaces.
For 5 students: 69,600-163,200 characters, including spaces.
For 6 students: 69,600-204,000 characters, including spaces.
The character limits include the cover, table of contents,
summary, bibliography, figures and other illustrations, but
exclude any appendices.
The project report must include a summary in English, that is
part of the assessment and a group based study portfolio.
Time allowed for exam including time used for assessment is
for:
2 students: 60 minutes.
3 students: 75 minutes.
4 students: 90 minutes.

40

5 students: 105 minutes.
6 students: 120 minutes.
Writing and spelling skills in the project report are part of the
assessment.
Permitted support and preparation materials at the oral exam:
All
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Project-oriented Internship

Type of activity

Project oriented internship

Mandatory or elective

Elective

ECTS-rating

15 ECTS

Teaching language

English
The project-oriented internship allows students to acquire first-hand
knowledge about academic practices at the relevant labor market and
tests their academic qualifications in relation to the work functions they
are expected to undertake upon graduation.

Overall objective

The project-oriented internship consists of a stay with a relevant
employer as well as internship supporting activities that in total sum to
400 hours work. The student is responsible for securing the projectoriented internship position and the practical matters associated with
the internship.
The project-oriented internship must be pre-approved by the board of
studies before it is started. The intern’s main tasks must be described,
and they must lie within the subject area of the programme.

• Having competed an internship, the student will be able to:

Overall learning outcomes

• demonstrate empirical knowledge of societal subject matters
relevant for the host, particularly regarding the subject matter
the student chooses to analyse in the assignments for the
university.
• critically reflect on how the host organisation functions
internally, and how it has organised its tasks, procedures, and
decision-making processes that the student has been involved
in
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• combine academic insights (theories, methods, approaches)
from the programme and use these to solve practical issues and
tasks for the host.
• argue for the selection of academic literature to shed light on a
chosen problem area.
• plan, complete, and deliver concreted tasks commissioned by
the internship host.
• work analytical with empirical data
• independently plan and complete deliverables for the
university, while working also for the host
• take responsibility and act professionally within the working
community

Type of exam
Oral exam based on project oriented internship.

The character limit of the written product is: 26,400-45,600
characters, including spaces.
The character limits include the cover, table of contents,
bibliography, figures and other illustrations, but exclude any
appendices.
Time allowed for exam including time used for assessment: 30
minutes.
Type of exam

The assessment is an assessment of the written product and the
oral performance.
Writing and spelling skills in the report are part of the
assessment.
Permitted support and preparation materials for the oral exam:
All.
Assessment: 7-point grading scale.
Moderation: Internal co-assessor.

Each semester the Board of Studies will choose the exam type if more
than one is listed.

Title

Master Thesis

Type of activity

Master Thesis

Mandatory or elective

Mandatory

ECTS-rating

30 ECTS

Teaching language

English
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Overall objective

Overall objective In the Master thesis, the student must demonstrate
knowledge and skills in applying scientific theories and methods in work
on a defined, academic and relevant issue in business management. The
Master thesis is a major, independent study project that is problemoriented, exemplary and participant-managed. The Master thesis
consists of a time-limited and targeted academic process in which a
problem is formulated, analysed and processed.

• The student learns to apply research-based knowledge and
understanding in the field of business management (which
encompasses business development, organisation, leadership,
innovation, strategy and value creation). This includes
reflection on the position of the student’s own thesis within the
academic field
• The student identifies and presents an academic problem
statement relating to business management, and selects,
applies and evaluates relevant scientific literature as well as
relevant scientific methods and theories in the context of
business management and in relation to the self-selected
problem statement

Overall learning outcomes

• The student must select, present and justify the choice of a
research design based on relevant scientific theory and select,
apply and justify qualitative and/or quantitative research
methods relevant to the analysis
• On a scientific basis, the student analyses, categorises,
discusses, reflects on and evaluates theories in the field of
business management and thereby demonstrates theoretical
overview, depth and conceptual clarity in the analysis of cases
and/or issues related to management
• The student learns to independently initiate, manage and
complete a project on the basis of a complex interdisciplinary
problem statement in a reflective and critical manner, carry out
a long-term academic research and writing process, and
communicate research-based knowledge to peers and
practitioners
• Finally, the student learns to critically evaluate and reflect on
his or her own learning as a researcher and facilitator.

Type of exam
Master thesis exam based on the written product and the oral
exam

Type of exam

The master thesis can be written individually or in a group.
Permitted group size: 2-4 students.
The oral exam is individual for students that have written the
thesis alone or students that have requested an individual exam.
All other oral master thesis exams are conducted as group
exams.
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The assessment is individual and based on the student's
individual performance.
The assessment is an assessment of the master thesis and the
oral performance.
The character limits of the master thesis are:
For 1 student: 122,400-163,200 characters, including spaces.
For 2 students: 163,200-204,000 characters, including spaces.
For 3 students: 163,200-204,000 characters, including spaces.
For 4 students: 163,200-204,000 characters, including spaces.
The character limits include the cover, table of contents,
summary, bibliography, figures and other illustrations, but
exclude any appendices.
The master thesis must include a summary.
The summary can either be written in English or Danish.
The summary is included in the overall assessment with a
weighting of 5 percent.
Time allowed for exam including time used for assessment for:
1 student: 30 minutes.
2 students: 60 minutes.
3 students: 75 minutes.
4 students: 90 minutes.
Writing and spelling skills in the thesis are part of the
assessment and will count for 10 percent.
Permitted support and preparation materials at the oral exam:
All.
Assessment: 7-point grading scale
Moderation: External examiner

Each semester the Board of Studies will choose the exam type if more
than one is listed.

8. Approval
8.1 Approved by the Board of Studies
Studienævn for Erhvervsøkonomi og Virksomhedsstudier on 24 June 2021.
The chairperson for external examiners and the panel of employer representatives are informed about major
amendments before the study regulation comes into force.

8.2 Approved by the Dean and the Vice-Dean
Approved by the Dean and the Vice-Dean ofDepartment of Social Sciences and Business on 8 October 2021.
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8.3 Approved by the Rector
Approved by Rector Hanne Leth Andersen on 27 October 2021.
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